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Abstract : The purpose of this study is to investigate the effect of marathon service quality on
service value and participant satisfaction. For data analysis, a total of 350 questionnaires were
distributed to participants in the marathon, and a total of 329 (94%) data were used as valid samples,
excluding 21 unscrupulous responses. For data processing, frequency analysis, exploratory factor
analysis, reliability analysis, and multiple regression analysis were performed using PASW 21.0. This
resulted in the following results. First, marathon service quality has an effect on service value. Second,
marathon service quality had an effect on satisfaction. Third, service value influenced participant
satisfaction.
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Table 1. Demographic Characteristics of the Respondents

Assortment People(N) Percent(%)
Sex male 204 62
female 125 38
20's 134 40.7
30's 99 30.2
Age 40's 58 17.6
50's 28 8.5
60's 10 3.0
Marriage Married 138 41.9
Single 191 58.1
Office/Executive 90 27.4
Student 83 25.2
Profession 57 17.4
Sales /service 28 8.5
Job Self-employment 22 6.7
Craftsmanship 16 49
Agriculture/fishery 12 3.6
Inoccupation 11 33
Housewife 10 3.0
Total 297 100
Table 2. Contents of the questionnaire
Configuration index Case
General characteristics 4
Human
Service quality Maten%l 13
Information
System
Emotional
Service value Functional 12
Social
Satisfaction 5
Total 34
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Table 3. Exploratory Factor Analysis & Reliability Analysis of Service quality

Question Human  Material  Information System
Proceeding steps to provide services quickly 757 241 128 131
and accurately
The process staff will respond kindly 756 155 .052 202
The progress staff had professional knowledge 43 041 359 143
and ability.
Corr.1rr.1un1cat.1on between the process staff and 676 144 367 179
participants is smooth.
Pleasant environment around the venue 139 .820 .066 .043
Overall clean and hygienic facilities 175 738 211 213
Good looking facilities and surroundings 141 .700 .203 .209
Prov1d1pg quality service for customer 172 235 762 033
convenience
.Suff1c1enF arrangement of various publicity and 187 028 707 184
information materials
Prowde accurate and diverse participation 201 248 622 165
information
The competition proceeded systematically. .146 139 .086 .803
Various courses are offered. 113 131 .285 .700
The tournament progress is smooth as 238 146 041 693
scheduled.
Rotation Sums of Squared Loadings 2.428 1.987 1.959 1.880
% of Variance 18.675 15.284 15.071 14.461
Cumulative % 18.675 33.959 49.030 63.491
Cronbach’s « .812 .730 .673 .678
KMO .880
2t 9912 Cronbach's a« A& Fal A== A o] A+

T2 AESiglen,  d¥tFoR ALREHE
Cronbach's a9 #+& 0.5 oA 7|&o=g A1FA4
H7HE AAletATh 2 AT AMgE 8159
AZEl 673~81282 HE R ofj A=
o gkgk 5082 yERtTt

AE A 7ER]Y] B EE HET KMO Sk
0.8822 =2 FX& HI, Bartlett®] T34
A4 A Fo=E 00124 o] AEEIS &
ago] ASHAU FAA] W2 (Table 4
oF Zo] Au|A 7Ex 9] st9aRle] 71E5H 7HA]
= .687~.8107HA], A1&A A& .634~.7677F
A, BARA e 614~.796714] AR = oH,
FAHEL oF 63.3%% LEHTE o] dAofA Q]
&9 de7]Ed I-F4k(eigen value)2> 1.0 ©]
A, AFARE 0.40 oS 7|ECR St

[e3
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Table 4. Exploratory Factor Analysis & Reliability Analysis of Service quality

Question Functional social Emotional
The rate is appropriate. .810 236 .058
It is a reasonable rate. 789 223 172
Provides a cost—equipped benefit. 742 .240 .188
Provides superior quality for cost. .687 272 .287
Make a good impression on others. 234 167 .138
Enhance the customer's status. .264 747 .184
Helps improve self-esteem. 151 705 261
Makes you feel appreciated. .340 .634 193
It is attractive. 151 133 7196
Provides joy and joy. -.009 .178 174
It gives you a sense of stability and comfort. .330 215 .659
It makes you like it. .332 .256 .614
Eigen value (high value) 2.807 2.245 2.352
Variance (% variance) 23.388 20.372 19.600
Cumulative (% cumulative) 23.388 43.760 63.359
Reliability (reliability) .839 187 .769
KMO .882
Table 5. Correlation analysis
1 2 3 4 5 6 7
Human 1
Material 4157 1
Information 4057 4477 1
Systematic 4687 4427 5467 1
Emotional 3987 54277 3997 4267 1
Functional 39877 6027 4397 4747 5047 1
Social 394752677 4307 4147 54577 6137 1
Satisfaction 4497 47177 3867 46377 38377 4517 5147
“p .01
o] Aol AT ALEAE HESHlol & TAE HofEt
Al BERE oHE F7iApe] AH|AZ AT AH|A
7HA], mEZol diste] FAHCR FoJgt WAL 2.5, Xt2 2|

o] Pearson

P=AZ AFH] std WS 2
Zstolch. EwAE A

o HAEHNTASE Al Rty
gk o +.900]A42 +.70~
+.90092 =2 A, £.40~+.70992>
A =2 ATatA| +£.20~+ 4009 e Ab
TEA, +.200]9R ATEACE A gtk
4 Aok (& 6ollA A HRe Zo] AdE&
A, AEIAZER], T 89l BT A(+)9] A4

Sk
=

o] Ao A= PASW 21.02 &-gslo] ZAM
AALO] ARt EAS dotr7] 9o HIEEAS
AAstglon, AE29] B 9 AR E got
B7] 98 84 Q&Y (factor analysis), 4=
T EX(reliability analysis), 977MdS ASS)

71 $ste] oS3 AEA (multiple  regression
analysis)e AAISHHtE. EZ, RE FAX|$sE=
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Table 6. Multiple Regression Analysis of Service quality and emotional value

factor B SE B t p
Human 136 .053 135 2.556" 011
Material 336 .047 379 7.179"" .001

Information .098 .057 .097 1.731 .084

System 132 .053 143 2.500" 013

R’ =359 F=45288""

Table 7. Multiple Regression Analysis of Service quality and Functional value

factor B SE B t p
Human .106 .060 .088 1.777 076
Material 463 .053 437 8.790"" .001

Information 133 .064 .110 2.090 .037

System .198 .059 179 3.329" .001

R® =432 F=61.492"""

Table 8. Multiple Regression Analysis of Service Quality and Socia lvalue

factor B SE B t p
Human 127 051 132 2.494" 013
Material 297 .045 352 6.618""" .000

Information 154 054 .159 2.836"" .005

System .096 051 .109 1.900 058

R’ =351 F=45773"
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Table 9. Multiple Regression Analysis of Service Quality and Satisfaction

Factor B SE B t p
Human 206 .051 215 4,035 .000
Material 216 .045 .259 4.832""" .000

Information .066 054 .068 1.212 226

System 184 .051 210 3.629""" .000

R? =342 F=42.137""

Table 10. Multiple Regression Analysis of Service Value and Satisfaction

Factor B SE B t p
Emotional .095 054 101 1.762 .079
Functional 151 .048 191 3.147" .002

Social 339 .062 342 5.463"" .000

R’ =301 F=46.542"""
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